I3Bectiis HAH KP, 2025, No5 99

YK 78.072.2
Akat A. /TURKEY/
Axkam A./TYPKHA/
Akam A./TYPLIHA/
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PROPOSALS FOR SELF-DETERMINATION
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Abstract.Popular music and media create a dynamic that deepens social alienation by restricting
freedom and self-determination rights. However, music is an art form that has established itself by
effectively addressing all aspects of society, such as its problems, joys, sorrows, and pains. Therefore,
musicmustappeal to the essential and structural functions of the society it exists within. Popular music,
from its production to its delivery to the consumer, is subjected to various structural, cultural, and
ideological influences, which renders its function of directly serving humanity and art questionable.
This study examines contemporary music within the framework of capitalist production modes and
their associations, evaluating both musical production and consumption processes together, as music
is not only a commodity but also because cultural institutions and organizations related to music
are integral parts of the same market structure. The aim of the study is to propose solutions such
as independent music production, media literacy, the preservation of local cultural values, and the
support of democratic media structures, offering strategies for societies to reclaim their musical
and cultural identities. In this context, it is essential for societies to act consciously, resist cultural
imperialism, and explore their own creative potential. When music is liberated from being merely
a consumption object and repositioned as a free art form reflecting society’s shared values, social
bonds can be strengthened again. In this regard, the relationship between popular music and local
musical values depends on societies’ determination to preserve their cultural and artistic heritage in
the future.

Keywords: Popular music, media, freedom, alienation, self-determination, media literacy,
independent music production, local culture, mass communication, democratization.

AHHoOTanuA. 3aMaH6an My3blKa )KaHa MaaJbIMaT KapakaTTapbl SpKMHAWKTH ¥aHa 63 Tarjbl-
PbIH 63y aHBIKTOO YKYKTApblH YeKTee MeHeH COLMa/IIblK 66TOHUYAYKTY TepeHAeTyy4dy AMHaMUKa
’apaTaT. AHTKeH MeHeH My3blKa — 6yJ1 KOOM/IYH KeWUTreiepyH, Ky6aHbIUbIH, KAUTbICbIH, KAUTbICbIH
3bdeKkTUBAYY Yeuyy MeHeH e3YH KOpPCOTKOH MCKYCCTBO TYpY. /leMeK, My3blKa ajJ W4YMH/le yKalran
’aTKaH KOOM/YH MaaHMJIYY JKaHa CTPYKTYpa/iblK QYHKIUAIApPbIHA Kalpblayyra TuinnL [lonyasap-
[lyy My3blKa »KapajyyZaH 6auTan KepeKTeeuyre keTKUpPreHre YelduH ap KaHJail CTPYKTypasblK,
MaJlaHM# KaHa WAeoJIOTUAIBIK TaacupJepre Ayyumap 60Jyn, aHblH aJlaM3aTKa KaHa UCKYCCTBOTO
TY3/6H-TY3 KbI3MaT KbIJIYy QYHKIIUACBIH KYMOH/YY KblJIbIN KOET. Bys1 U3u/a/ee 3aMaHban My3blKa-
HbI KAMUTAJUCTTHK OHAYPYLI bIKMa/lapbIHbIH jKaHa ajJlap/blH 6MPUKMeepUHUH aJKarblH/a U3UII-
JleTl, My3bIKaJIblK HAYPYIUTY [a, KepeKTee npoleccTepyuH Jja 6upre 6aaiaiiT, aHTKeHH My3biKa 61p
raHa ToBap aMec, My3blka MeHeH 6aiylaHbllIKaH MaJlaHUH MeKeMeJiep jkaHa yoM/jap 6up aJjie pbl-
HOK TY3YMYHYH aXbIparbic 66/yTy 60JroHAyKTaH. U3M1/10e6HYH MaKcaThbl K63 KapaH/AbICbI3 My3bl-
Ka eHJypyuly, MeAua cabaTTYyAyK, }KeprujuKTYy MajflaHuH 6aanyyayKTap/bl CaKTOO KaHa [jeMo-
KpaTHUsJIBbIK MeJjia Ty3yMJepAy K000 ChIAKTYY YeuyHM/iepAu CYHYLITOO, KOOM/IOPTO My3bIKaJIbIK
»KaHa MaJlaHUH ©3/[YKTOPYH KalTapbIN aayy Y4yH cTpaTerusaaap/bl CyHywToo. by mapTTa KooM-
JIOpZIyH aH-Cce3auM/Jyy apakeT KblLAyyJlapbl, MaJaHUH UMIlepUan3Mre Kapllibl TYpyy/aphbl, e3fiepy-
HYH 4YbIFapMaybl/bIK OTeHLMaJbIH U3WJI-/leecy eTe MaaHWJyy. My3blKa *eH raHa KepeKkTee 06bek-
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THCHHEeH GOINOHYI, KOOM/IYH aJillbl 6aanyyayKTapblH YarblIbIPraH 3pKUH UCKYCCTBO popMachbl
KaTapbl Kalipa alramTbIpblica, KOOMAYK GalJaHbIITAP KalpaJaH 6ekem/eneT. Byn karelHaH
ajaraH/a, Nony/asApAyy My3blka MeHeH KepruIMKTYY My3bIKa/blK 6aanyyayKTap/blH OPTOCYH/AArbl
6alilaHbIII KOOMOPAYH KeJledeKTe 83/16pYHYH MaJJaHUi kaHa KepKeM MypacTapblH cakTal Kaayy-
ra 60JIroH Ye4KUHAYYAYTYHOH Ke3 KapaH/bl.

Heru3aru ce3gep: 3amaH6an My3blka, Me/ia, 3pKUH/AUK, 66 TOHUYJIYK, 63 TaTJbIPbIH 63y aHbIK-
T00, MeJjHa cabaTTyy/IyK, 63 al/iblH4Ya My3bIKa OHAYPYLY, }KEPTUANKTYY MaJJaHHUAT, MaccalblK KOM-
MYHHUKAaLHA, JeMOKpPaTUANAIITBIPYY.

AnHoTanus. [lonynapHas My3blka U Me/iUa CO3/]al0T JUHAMUKY, KOTopas yriay6/sfeT coryalib-
HOe OTYYK/leHUe, orpaHUYMBas cBo60/y ¥ MpaBo Ha caMoonpeeneHue, OJlHAKO My3bIKa — 3TO (op-
Ma UCKYCCTBa, KOTopas yTBepAuaach, 3ppekTHBHO o6pamniasch KO BceM acneKTaM o611ecTBa, TaKUM
KakK ero npo6.JieMbl, pajocTH, ropecTH U 6011. [103TOMy My3bIKa [JOJI’KHA ale/JIMPOBaTh K 0CHOBOIO-
JIarawiyM ¥ CTPYKTYPHBIM QYHKIMAM 06111ecTBa, B KOTOPOM OHa cyuiecTByeT. [lonmyasipHas My3bl-
Ka, OT e€ co3JjaHuA [10 0CTaBKU NOTpe6uTe 10, No[BepraeTcs pa3/IMYHbIM CTPYKTYPHBIM, KYJIbTYp-
HBIM U W/Ie0JIOTMYeCKUM BIAUAHUAM, YTO CTAaBUT MO/ COMHeHUe eé QYHKIIMI0O Hemocpe/JCTBeHHOro
CJTy’KeHUs 4e/oBe4ecTBY M MCKYyccTBY. /laHHOe ucc/ieloBaHUe paccCMaTpUBaeT COBPEMEHHYK My-
3bIKy B paMKax KallUTaJUCTHYeCKUX CIOCOO0B MPOU3BOACTBA M UX B3aUMOCBA3eH, OlleHUBas 0/JHO-
BpeMeHHO MpoLecchl My3bIKaJIbHOTO MPOU3BOACTBA U NOTpeb/ieHus, MOCKOJIbKY My3blKa — 3TO He
TOJIBKO TOBAap, HO U Ky/JIbTYPHbIE yYpexX/eHHUs U OpraHu3aliuy, CBA3aHHble C My3bIKOH, ABAAOTCA
HeoTbeMJIeMOH YacTblo eJUHOMN PbIHOYHONM CTPYKTYPHIL. Llenb ucciejoBaHUA — NMpeJJIOKUTh Takue
pelieHud, KaK He3aBUCUMOe My3blKaJlbHOe IPOU3BO/CTBO, Me/IUarpaMOTHOCThb, COXpaHEeHHe MecCT-
HBIX KYJIBTYPHBIX 1JeHHOCTeH U MojjepKKa JeMOKpaTUiecKUX MeJUacTpyKTyp, NpejJaras obue-
CTBaM CTpaTeruy Mo BOCCTAHOBJIEHUIO CBOEH My3blKaJbHOUW U KY/JIbTYPHOWH W@HTUYHOCTH. B 3TOM
KOHTeKCTe 0611ecTBaM KpaliHe BaXKHO /1eliCTBOBATb OCO3HAHHO, MPOTHBOCTOATh KYJbTYPHOMY HM-
nepuaau3My U pacKpblBaTb CBO TBOpYecKuil moTeHuuan. Korja My3bika nepecTaéT 6bITb IPOCTO
06beKTOM NOTpeb6ieHUs ¥ HaUMHaeT NO3UIMOHUPOBAaTbCA Kak cBo60Has ¢popMa UCKYCCTBa, 0Tpa-
»Karolas o61uiMe eHHOCTH 0611[eCTBa, CollMabHble CBA3U MOTYT BHOBb YKPeNnUTbcA. B 3ToM cMbIcie
B3aMMOCBA3b MeX/y MOMyASPHOH MY3bIKOW U MECTHBIMU MY3bIKaJIbHbIMH [IeHHOCTAMM 3aBUCHT OT
pemuMocTH 0611eCTB COXPaHATb CBOE KYJbTYPHOE U Xy/l0KeCTBeHHOe Hacaeue B Gyayuiem.

KioueBsle c/loBa: nomyafpHas My3blka, MeAua, cBo60/a, OTYYK/AeHHe, caMoonpe/ieseHue,
MeJuarpaMoTHOCTb, He3aBUCMMOe MYy3blKaJbHOe MPOU3BO/CTBO, JOKaJbHaA KyJAbTypa, MaccoBas
KOMMYHMKal¥s, eMOKpaTH3alH.

Introduction
The relationship that popular music has es-
tablished with the media restricts the freedom

structural functions of the society it exists with-
in, it indicates that the society has fallen under
the influence of certain forces. Popular music,

of contemporary societies in the realm of music
while simultaneously fostering alienation from
music. “Society is a union formed by a large
number of people who interact and share a com-
mon culture to meet their social needs” (Fichter,
2002: 79). There is a cultural interaction within
societies, facilitated by the essential and struc-
tural functions of the society. One of the most
significant features enabling interaction with-
in a society is music, which aligns—or should
align—with the essential and structural func-
tions of societies.

Music must effectively address all aspects of
society, such as its problems, joys, sorrows, and
pains. If music fails to appeal to the essential and

from its production to its delivery to the con-
sumer, is subjected to various structural, cultur-
al, and ideological influences; however, the ne-
cessity for music to directly serve humanity and
artis evident. Today, music that cannot fulfill this
function healthily has been stolen from human-
ity and is being used indirectly. In other words,
standardized, appealing music has replaced
“own” music. This standardization restricts hu-
man freedom while alienating individuals from
both society and its essential and structural
functions. “Today, the subject of music must be
addressed within the framework of capitalist
production modes and their associations. This
approach is not only due to music being a ‘com-
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modity’ but also because cultural institutions
and organizations related to music are integral
parts of the same market structure. Music pro-
duction that supports dominant ideologies and
cultural relations is the fundamental product
form of this market structure” (Erdogan, 2000:
11). According to Adorno, “the absorption of mu-
sical production and consumption by the capi-
talist process has resulted in music being reified
and rationalized” (Oskay, 2001: 39).

Music plays a crucial role in enabling soci-
eties to create their own dynamics. Therefore,
to influence or dominate a society, one must re-
strict its freedom in music production and en-
sure it consumes one of the options provided.
The easiest way to achieve this is by controlling
the market, producing according to one's own
desires, and reaching the consumer at the high-
est level through mass media. Those who control
the popular music market and decide the direc-
tion of production utilize extensive technologi-
cal capabilities and advanced media sectors to
achieve this. “A developed capitalist system is
needed within a developed industry. This is pre-
cisely why the center of pop music is not Paki-
stan, Turkey, or Czechoslovakia, but the United
States. This is why there is U.S. dominance in pop
concepts” (Solmaz, 1996: 11). In his book Pop
Goes the Culture, Craig McGregor describes the
situation in Australia as follows:

“One of the bitter truths of our time is the
dominance of mass media, controlled by a very
small minority, over our culture. Television, ra-
dio, cinema, and newspapers have destroyed the
creative aspects of most of us, turning us into
passive spectators. When we sit in front of the
television, we are bombarded with highly com-
mercial and manipulative images. Almost every
moment of our lives, we are subjected to adver-
tisements or advertisement-related programs.
These programs push us to behave in ways de-
sired by advertisers and media monopolies”
(McGregor, 2000: 32)%. Here, Australia is just
one example; the masses at risk of disappearing
constitute entire global societies. The freedom of
all global communities has been restricted, and
their creativity has been stifled by the power
of popular music and media. As a result, these

communities have become slaves to the monop-
olized music industry and mass media.

Edip Giinay (2006: 200) identifies the factors
contributing to alienation as anomie, over-con-
formity, and isolation. The influence of the me-
dia is evident in the formation of these three fac-
tors, particularly in over-conformity, where the
media’s role in directing and homogenizing so-
ciety is more apparent. “The media’s relentless
effects, which almost oppress and manipulate
individuals, weaken their ability to establish,
maintain, and critically evaluate their own so-
cial interactions, transforming them into beings
with dulled values who unquestioningly follow
imposed norms. These media effects pave the
way for alienation” (Giinay, 2006: 201-202). The
Alienation Generation also held a deep belief in
this regard: “The preferred type of consumption
had become socially generalized due to the ma-
nipulation of tastes and desires by mass media.
According to this view, everyone was directed
to like, be satisfied with, and feel a need for the
‘same’ thing (regardless of whether this ‘same’
referred to objects, products, art forms, practic-
es, etc.)” (Heller — Feher, 1993: 203-204).

Music hasbegun to carry classinterests with-
in itself to dominate the market in line with the
interests of hegemonic states. Music produced
in accordance with these interests has stripped
societies of their consciousness and freedom.
Through popular music, “cultural contact” has
been established, and the cultures deemed su-
perior by colonial powers have been imposed on
many societies awaiting exploitation.

“Pop music is a popular culture product, a
consumption culture, dealing with marketable
elements, i.e., commodities” (Solmaz, 1996: 11).
According to Simon Frith, “[c]Jonsumption is an
ideological act” (McGregor, 2000: 12)% When
popular music is marketed, the product must
be made appealing to the consumer each time.
We have already discussed how mass media
and their management facilitate this marketing
strategy. Popular music products, produced for
specific purposes, are presented so attractively
by this “monopoly” that consumers, far removed
from aesthetic concerns, are programmed to
consume these products thoughtlessly and un-

1The author has drawn from the Turkish translation of the book, and this section has been translated from Turkish to

English.

*From the introduction written by Frith himself for this book.
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consciously. The intended outcome is rapid con-
sumption and fast capital flow.

Another characteristic of commercial-
ized songs is that they meet society’s immedi-
ate needs to increase consumption, or in other
words, provide instant gratification. According
to Adorno, the listener of this type of music “is
directed to drift away from their social position
and reality through the satisfactions found in
music. More explicitly, they are pushed to dis-
connect from both society and its history, as well
as from music itself” (Oskay, 2001: 64). This is
one of the factors leading to societal alienation.

In short, the consumer is the exploited,
adorned, satisfied, gratified, hollowed out, and
trapped in that emptiness by states advanced in
exploitation. When the exploited awaken from
their slumber, they encounter the message “it's
too late” and are silenced through other meth-
ods, re-exploited, repeatedly exploited, perpetu-
ally exploited. According to the ideology of the
capitalist market, “like other products, music in
a free market gives the people what they want”
(Erdogan, 2000: 12). The claim of giving people
what they want is entirely meant to deceive and
does nothing more than legitimize cultural im-
perialism and the ideology of the capitalist in-
dustry. Music, co-opted by the capitalist system
and grounded in globalism, has been stolen from
humanity and has begun to serve those who con-
trol the system.

Self-Determination and Popular Music

Self-determination refers to the right of in-
dividuals and societies to freely define and ex-
press their cultural, social, and artistic identities.
In the context of popular music, this concept em-
phasizes the ability of individuals and communi-
ties to act in accordance with their own values,
needs, and aesthetic sensibilities in music pro-
duction and consumption processes. However,
the monopolistic structure of the popular music
industry and mass media significantly restricts
this autonomy. Standardized music genres im-
posed through the media deprive societies of
their right to produce and consume music that
reflects their own cultural dynamics, thereby
deepening cultural alienation. In this context,
self-determination represents the struggle of
societies to create their own musical narratives
and protect these narratives from the influenc-
es of global cultural imperialism. For example,
blending local music traditions with popular

music forms can be seen as an effort by societies
to reconstruct their cultural identities and devel-
op resistance against the homogenizing effects
of the global market.

The right to self-determination is often over-
looked within the capitalist market structure of
popular music. Therefore, fostering this right in
society requires supporting strategies that pro-
mote a more democratic and participatory ap-
proach to music production and consumption.
First, local music communities and independent
artists should be provided with financial and
structural support to produce music that reflects
their cultural values. For instance, cultural funds
established by the state or civil society organi-
zations can enable local artists to create inde-
pendently of the pressures of the global music
industry. Second, increasing the transparency
of algorithms on digital platforms can enhance
the visibility of diverse cultural and musical ex-
pressions. This ensures that consumers have ac-
cess not only to content imposed by the popular
music industry but also to local and authentic
music. Additionally, self-determination can be
strengthened through media literacy, which sup-
ports individuals in making conscious choices
in music consumption. When societies are edu-
cated to understand the manipulative effects of
mass media and to question their own cultural
preferences, they become more resilient to the
standardizing effects of popular music. This en-
ables individuals and communities to rediscover
their artistic and cultural identities and express
them through music. Accordingly, self-determi-
nation should be regarded not only as a right
but also as a solution to reduce the alienation
caused by popular music and to restore cultural
freedom.

Proposals for Self-Determination

The relationship between popular music
and media, which restricts individual freedom
and alienates society, presents a significant cul-
tural and social issue. To address this problem,
various strategies can be proposed at both in-
dividual and societal levels. Below, solutions
aimed at restoring freedom and reducing alien-
ation in the processes of music production and
consumption are discussed:

Supporting Independent Music Production:
To break the monopolistic structure of the pop-
ular music industry, support for independent
music production is essential. Independent art-
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ists can create music that reflects the essential
and structural dynamics of society, free from
commercial pressures. In this regard, cultural
funds can be established to support local mu-
sic communities and artists, independent music
platforms can be encouraged, and local radio
stations and digital platforms can allocate more
space for such music. For example, platforms
like Bandcamp enable artists to connect directly
with listeners, reducing the influence of inter-
mediaries.

Enhancing Media Literacy: Raising societal
awareness of media influences plays a critical
role in reducing alienation. Media literacy edu-
cation can help individuals understand the ma-
nipulative effects of mass media and develop a
critical perspective. This education, particularly
when integrated into school curricula for young-
er generations, can foster a consciousness that
questions the consumption-driven nature of
popular music. Media literacy can encourage in-
dividuals to make informed music choices, pro-
moting a shift away from standardized music
consumption.

Emphasizing Local and Cultural Values: To
counter the global standardization of popular
music, music production rooted in local and cul-
tural values should be promoted. Blending tra-
ditional musical elements with modern forms
can preserve local identities while enhancing
creative originality. For instance, works by lo-
cal artists can be showcased globally under the
“world music” category. This approach reduces
the impact of cultural imperialism and enables
societies to rediscover their cultural dynamics.

Democratizing Mass Media: The control of
the media sector by a small minority is a prima-
ry factor limiting the freedom of popular music.
To create a more democratic media structure,
public-oriented media organizations should be
strengthened, and independent media platforms
should be supported. Additionally, the transpar-
ency of algorithms on social media platforms
should be increased to facilitate user access to
diverse music genres. This can prevent the mo-
nopolization of the popular music market and
enhance diversity.

Art and Aesthetics-Focused Music Educa-
tion: Music education should focus not only on
technical skills but also on aesthetic and artistic

values. Developing society’s ability to express it-
self through music can reduce alienation. Art-fo-
cused music education can unlock individuals’
creative potential, fostering resistance against
the commercial impositions of popular music.
Music workshops organized in schools and com-
munity centers can enable individuals to pro-
duce their own music.

These proposed solutions aim to mitigate
the negative effects of popular music on freedom
and alienation. However, their implementation
requires the active participation and commit-
ment of both individuals and societies. Efforts to
protect and develop cultural values can revital-
ize music’s mission to serve humanity.

Conclusion

In conclusion, music’s primary role is to
serve humanity and art directly, but as noted,
this role has been supplanted by simple, every-
day, standardized, and appealing music under
the dominance of capitalist forces. The harmo-
nious relationship between popular music and
media, while satisfying a small minority, dulls
the abilities of global communities to think, cre-
ate, and produce. Popular music, lacking aesthet-
ic concerns, failing to reflect societal values, and
offering no benefit to humanity or art, confines
the concept of freedom and free creativity within
certain molds through media pressure, serving
the market with its political-economic agendas.
This situation restricts individual freedom while
deepening societal alienation.

The solutions proposed in this study can
be further expanded, but they provide a core
roadmap for addressing this issue. Steps such as
supporting independent music production, en-
hancing media literacy, prioritizing local cultur-
al values, democratizing media, and promoting
art-focused music education can restore popu-
lar music’s mission to serve humanity and art.
In this process, it is essential for societies to act
consciously, resist cultural imperialism, and ex-
plore their own creative potential. When music
is liberated from being merely a consumption
object and repositioned as an art form reflect-
ing humanity’s shared values, societal bonds can
be strengthened once again. In this context, the
future of popular music production will depend
on societies’ determination to preserve their cul-
tural and artistic heritage.
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